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The Cloudveil on Center Street is scheduled to open today.

Cloudyveil welcomes guests today

New hotel on Center
Street is third in valley
for Crystal Creek
Capital.

By Mark Huffman

here’s a hallway corner you walk
around in the new Cloudveil
that suddenly leaves you facing
a huge grizzly bear ambling your way.

And if you do the natural thing — im-
mediately about-face — you find your-
self facing an equally imposing bison,
also headed down the hall right at you.

But there’s no danger of mauling or
trampling. The images, though realis-
tic and life-size, are videos on door-size
screens, designed to put guests in a wil-
derness mood that the new hotel has
tried to instill into much of its decor.

The goal, said Jamie Yarrow, head
of the hospitality group at Crystal
Creek Capital, the owner-operator,
was to create a luxury hotel in down-
town Jackson that previews many of
the outdoor attractions that lure peo-
ple here for their vacation.

“The idea is to bring the outside in
with a connection to the park system
while they’re still downtown,” Yarrow
said last week as final work was done
on the Center Street project. “The idea
is to ‘let Jackson Hole change you.’
That was a big part of the design.”

General manager Bruce Grosbety
said that “every inch of this hotel was
carefully curated with the destination
in mind — bringing the elements of
the outdoors inside and creating an
experience deeply rooted in transfor-
mation and restoration.”

It’s billed as a luxury hotel, with
rates starting at $450 a night.

The 100-room hotel, named to hon-
or Cloudveil Dome in the Teton Range,
welcomes its first guests today. It’s
the first major construction on Town
Square since 1997, when Coldwater
Creek finished work on its building
at the corner of Cache and Broadway,
now the home of Lee’s Tees. Work on
The Cloudveil began two years ago.

But The Cloudveil, though

AYAN DORGAN / NEWS&GUIDE PHOTOS

Yarrow Group founder and CEO Jamie Yarrow shows off the rooftop deck
of The Cloudveil. The 5,000-square-foot outdoor space offers views of Town

Square and Snow King Mountain.

The Cloudveil commissioned a saddle
maker to cut custom leather for the

hotel’s staircase handrails, which

boast some 58,000 stitches.

considerably bigger than that job, is
considerably less obvious. Even with
two buildings totaling something near
75,000 square feet, the face The Cloud-
veil presents to Center Street and the

square is unobtrusive. The entrance to
the hotel seems to stand only a story
high, though there’s a second story
that’s stepped back. The apparent size
from the sidewalk is also broken by giv-
ing some of the frontage over to the The
Bistro, a tenant restaurant run by Fine
Dining Restaurant Group (see 12C).

Yarrow said the conception of the
hotel goes back at least a decade.

The site was the home of Jackson
State Bank starting in the 1950s and
then Wells Fargo for about 10 years.
And while it was in a zone that al-
lowed a hotel, the spot wasn’t judged
by many as a good place for one. That
wasn’t the case with hotel people, Yar-
row said, and when Wells Fargo let
it be known it wanted eventually to
move from the location the announce-
ment attracted big interest.

Yarrow said Crystal Creek “always
knew a hotel would go there ... and we
had a relationship with Wells Fargo
for quite some time ... there was dis-
cussion for almost a decade.”

That included outmaneuvering close
to a dozen other developers who saw
enough opportunity to make inquiries.

See THE CLOUDVEIL on 12C

MARKET WATCH ———

By Jonathan Schechter
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THE APRIL ENPLANEMENT COUNT AT Jack-
son Hole Airport totaled 18,834, 3,616% more
than the 481 people who enplaned in April
2020. As of last month, we have reached a
turning point in pandemic-era data. March
2020 was the month in which COVID-19 first
started affecting Jackson Hole, so tourism
and other economic data took a plunge start-
ing midmonth. As a result, March was the first
month in which Jackson Hole Airport started
to see major pandemic-related declines.
March 2021 showed the reversal of those
numbers, one that continued in April. During
the 12 months ending in April, 302,058 people
boarded a commercial flight at Jackson Hole
Airport, 29% below the previous fiscal year's
count. For comparison’s sake, that is about the
same number who enplaned during 2013.
Source: Jackson Hole Airport
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THE APRIL RECREATIONAL visitation count for
Grand Teton National Park totaled 87,739, an in-
finitely higher number than the zero people visit-
ing in April 2020. This was handily Grand Teton's
busiest-ever April visitation total. During the 12
months ending in April, 3,413,512 people paid a
recreational visit to Grand Teton, 2% more than
the number visiting during the previous fiscal
year. As the graph suggests, before COVID-19
hit, Grand Teton's visitation had been relatively
flat. After dipping down for a few months, visita-
tion shot up again starting in the autumn.
Source: Grand Teton National Park
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IN APRIL, RECREATIONAL VISITS to Yellowstone
National Park totaled 67,506, infinitely more than
the zero people visiting in April 2020. As with
Grand Teton, April 2021 was easily Yellowstone's
busiest April in history. During the 12 months
ending in April, 3,840,771 people paid a recre-
ational visit to Yellowstone, 3.2% fewer than the
number visiting during the previous fiscal year.
As the graph suggests, when the COVID-19 pan-
demic hit, Yellowstone's visitation took a sharp
drop, but since July that trend has reversed.
Source: Yellowstone National Park
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But to people walking by, the site didn’t seem quite
so natural a place for a big hotel. Included in the prob-
lems to be overcome were that Wells Fargo wanted to
keep the corner for a small branch and that there’s an-
other corner lot taken out of Deloney and King. That
left a jigsaw puzzle-shaped lot of about 1.09 acres.

“People had no idea how we could fit a hotel in
that spot,” Yarrow said.

But the fact that the land also borders King
Street on its east side, its back, became part of a
plan that actually improved the design, Grosbety
said. Instead of figuring some way — likely awk-
ward and unattractive — to get guest cars and ser-
vice vehicles in on the already busy front side, the
designers put all motor access on the back side.

Like everywhere in Jackson,
it’s looking pretty strong
for the summer.”

— Erik Dombroski
THE YARROW GROUP

“All the auto traffic is put to the back of the build-
ings,” Grosbety said.

Visitors who do drive in will meet valet parking
attendants to take their cars to one of the 86 spots
provided under the building. The guests walk up a
wide outdoor stairway between the two buildings of
The Cloudveil — connected by a “sky bridge” — and
into the lobby. They’ll find themselves coming from
the opposite way that people will enter from the
street, but find themselves in the same big space.

That lobby is about 4,000 square feet, with seat-
ing for 55 people, and Grosbety said management
hopes to see a mix of guests and locals in the space,
seeing it as “like a big living room rather than a
hotel lobby.” There’s also access to The Bistro, so
people waiting to be seated can do their waiting in
something more comfortable than most grills offer.

The lobby art, all done by locals, is another remind-
er of the wilderness land around Jackson. There are
aspen tree trunks as decoration, screens showing vid-
eos of the scenery and a lot of rock. Not just the usual
decorative rock details, but two outstanding examples:
There’s a 3,000-pound boulder that serves as the front
desk, and the mostly open stairway to the two upper
floors has a sheet of granite that goes straight up along
with the stairs, open all the way like a big rock face.

The Cloudveil also has a 2,500-square-foot meet-
ing space on the second floor, an area that can be di-
vided in two if wanted. Just beyond that people can
walk out onto a patio for outdoor gatherings, open
with wide views of Snow King Mountain and East
Gros Ventre Butte. There will eventually be food ser-
vice on the deck, and the idea is that it will become a
public space. People on street level won'’t be able to ig-
nore the lighted deck, which will advertise the hotel.

“From below you’ll be able to tell there’s some-
thing going on up there,” said Erik Dombroski, the
Yarrow Group’s vice present of sales and market-
ing. “It’s unique to the destination, for sure.”

Also included is a pool on a soon-to-be landscaped
area between the two buildings and on-site housing
for more than 20 employees. The Cloudveil needs
a crew of about 70 to keep it going, Grosbety said.

The Cloudveil was created by CLB Architects
and the IBI Group, with interior designers Truex-
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The lobby of The Cloudveil brings the outdoors
inside. It is large and open, with seating areas
situated throughout to give guests a living room feel.

AYAN DORGAN / NEWSSGUDE
A bathtub inside The Cloudveil, with art by local
photographer Tuck Fauntleroy.

Cullins on the inside. The general contractor was
Dick Anderson Construction, which has headquar-
ters in Montana but does a lot of work in Wyoming.

Though it’s opening its doors just today, interest
has been high, promising a good inaugural season,
Dombroski said.

“Like everywhere in Jackson, it’s looking pretty
strong for the summer,” he said.

The Cloudveil is one of 190 independently owned
hotels that make up Marriott International’s Auto-
graph Collection. Crystal Creek Capital also owns
and operates Mountain Modern Motel, the former
Painted Buffalo, which it bought in 2016 and re-
vamped, and the SpringHill Suites by Marriott, built
in 2017. It built and marketed One Town Hill, a con-
do and commercial project at the base of Snow King.
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Waffles are one of the breakfast items you’ll
find at the Fine Dining Restaurant Group’s
newest restaurant. In addition, the restaurant
will also serve lunch and dinner, with a
French-inspired menu.

Bistro opens inside new hotel

With the opening of The Cloudveil comes the debut of
Fine Dining Restaurant Group's latest entrant on the valley's
restaurant scene: The Bistro.

A splashier, official announcement of the 75-seat
restaurant’s opening is planned for next week, but The
Bistro, will serve lunch and dinner today and add breakfast
on Thursday.

“We're kind of just opening quietly,” Fine Dining
communications director Kendra Alessandro said.

The Bistro’s operations will integrate with the hotel's ina
few ways. Fine Dining will provide room service and handle
catering for private event spaces and rooftop gatherings.
And visitors sitting in the hotel lobby will be able to order
drinks and certain items from the restaurant menu.

The Bistro features a large U-shaped bar, and in addition
to indoor tables offers outside seating. Like Rendezvous
Bistro it will have a raw bar. And the dinner menu retains
some of the former restaurant’s favorites — like the frisee
salad and the chipotle corn — but is mostly new.

The French-inspired menus were developed through a
team effort led by Jamie Perez, chef at Rendezvous Bistro,
which closed this past spring after 20 years, and Roger
Freedman, co-founder of Fine Dining.

The breakfast menu will include:

e Grand Marnier french toast with orange custard,
whipped honey butter and Grand Marnier syrup.

© Banana crepes with banana cream filling and caramel
sauce.

* Smoked salmon and eggs with Alaskan sockeye
salmon, white cheddar, scrambled eggs and caper lemon
creme fraiche.

Among the items on the lunch menu are:

© Quiche with gruyere, bacon, onion, asparagus, creme
fraiche and house salad.

e Duck croque monsieur, with duck confit, mornay,
raclette cheese and Dijon on sourdough.

* Bistro burger with bacon, aged white cheddar, lemon
garlic aioli and fermented cucumber on brioche.

Some dinner items:

* Moules frites with PEl mussels and heirloom tomatoes
in garlic herb butter with pommes frites.

o Grilled trout with beetroot, grilled wild mushroom and
black truffle spring peas.

 Steak au poivre with pommes frites.

— Jennifer Dorsey

Yarrow and Grosbety first worked together at the
Four Seasons in Boston. Yarrow opened the Four
Seasons Hotel in Teton Village in 2002. Grosbety
was previously at Snake River Lodge and Hotel
Terra in the Village.

Contact Mark Huffman at mark@jhnewsandguide.
com or 732-5907.



